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COURSE:  FIRE OFFICER I



	SESSION REFERENCE:  8-4



	TOPIC:  PUBLIC INFORMATION/MEDIA INTERFACE - LECTURE



	LEVEL OF INSTRUCTION:  



	TIME REQUIRED:  30 MINUTES
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	MFRI OHT's					  Education, 1st ed.

								National Incident Management System,  Incident Command 

								  System, 1st ed.
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=================================================================



PREPARATION:



	MOTIVATION:



	A fire officer who effectively interfaces with the media will lend credibility to the department while up holding its reputation through a factual presentation of information.

	

	OBJECTIVE (SPO):  8-4                        T-FOI-8-4-1



	The student will be able to describe the role of the fire officer in disseminating public information to the media, and demonstrate the preparation of a written release from memory, without assistance, to a written test accuracy of 70%.



	OVERVIEW:                                    T-FOI-8-4-2



	Public Information/Media Interface           

	*  Public Information         

	*  Interfacing with Media

	*  Media Releases

	*  Public Information Officer (PIO)

	*  Company Officer as PIO
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SESSION 8-4	PUBLIC INFORMATION/MEDIA INTERFACE





SPO 8-4	The student will be able to describe the role of the fire officer in disseminating public information to the media, and demonstrate the preparation of a written release from memory, without assistance, to a written test accuracy of 70%.



8-4-1	The student shall define and identify what is public information relative to the fire department.



8-4-2	The student shall describe various methods to develop rapport with the media.



8-4-3	The student shall demonstrate the preparation of a media release for various types of the media.



8-4-4	The student shall identify the roles/functions of a fire department public information officer.



8-4-5	The student shall describe the procedures to be followed by a company officer acting as a public information officer (PIO).

    	

����I.	Public Information (8-4-1)



	A.	What?



		1.	Any official fire department information that is released



		2.	Incident specific (fires/rescues/haz-mat)



		3.	Safety information (Public fire safety education)



		4.	Routine information



			a.	Departmental programs



			b.	New equipment



			c.	Promotions/appointments



	B.	Why?



		1.	Public right to know (legal statute)



		2.	Public interest



		3.	Gain public support



		4.	Reinforces fire department mission



		5.	Positive motivator for personnel�



T-FOI-8-4-3





































T-FOI-8-4-4



Freedom of Information Act, Right to public access��

II.	Interfacing with the Media (8-4-2)



	A.	Mediums



		1.	TV (regional/cable-local)



		2.	Radio



		3.	Newspapers



		4.	Community newsletters



		5.	Trade journals



	B.	Methods



		1.	Know the media first



			a.	Ride-a-longs



			b.	Participate in training



			c.	Facility tours



			d.	Issue radios/pagers



		2.	Treat the media equitably



			a.	Show no favoritism



			b.	See/reply to media promptly



			c.	Provide pure information not opinions



		3.	Know media limitations



			a.	Length of story (limited)



			b.	Parameters/intent of story



			c.	Advise of fire department constraints



			d.	Media is a business with a market�T-FOI-8-4-5
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T-FOI-8-4-8��

III.	Preparing the Media Release (8-4-3)



	A.	Format



		1.	Outline before writing



		2.	Answer the questions:



			a.	Who



			b.	What



			c	When



			d.	Where



			e.	Why



			f.	How



		3.	Typed on 8½" X 11" paper



		4.	Double or triple space between lines of text



		5.	Start the first page halfway down (for editing)



		6.	On page one give the source of the story



			a)	Upper right hand corner



			b)	Name/title/department/phone



		7.	Put release information in upper left corner



	B.	Style



		1.	Use full names/rank



		2.	Make the lead paragraph a synopsis



		3.	Let the publication date govern the use of tense



		4.	Use short words, concise sentences



		5.	Avoid fire department jargon/slang terminology



	C.	Going "on the air"



		1.	Professional appearance



		2.	Look at the camera or at the interviewer, as instructed



		3.	Speak clearly/slowly



		4.	Have statement prepared as needed



		5.	Don't read from paper



		6.	Answer questions directly



			a)  Truthful



			b)	Concise answers



			c)	Avoid "no comment"



			d)	Avoid "I don't know"�T-FOI-8-4-9
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IV.	The Public Information Officer (PIO) (8-4-4)



	A.	Roles



		1.	Part of command staff (incidents)



		2.	Staff officer (Lt. or higher)



		3.	Administers departmental public relations program



		4.	Knows/interfaces with media



		5.	Knowledgeable about all departmental aspects



	B.	Functions



		1.	Releases routine information



		2.	Responds to major incidents



		3.	Available for specific incidents



		4.	Establishes information sector/group



		5.	Keeps media isolated from command



		6.	Directs media to incident areas



		7.	Serves as liaison between fire department staff/media�T-FOI-8-4-12

All members should funnel all requests for information to the PIO























T-FOI-8-4-13�����V.	The Company Officer as PIO (8-4-5)



	A.	Utilization



		1.	In the absence of regular PIO



		2.	When confronted by media



		3.	At routine incidents to release general information



		4.	When designated by incident commander or superior



	B.	Functioning



		1.	Provide basic factual information



		2.	Limit names of victims/casualties



		3.	Do not release confidential information that relates to an investigation, or personnel matters



		4.	Don't editorialize/Keep It Simple  principle



NOTE:  Make sure all public information is factual.  Maintain confidentially - personal actions, names, criminal action.�T-FOI-8-4-14



























T-FOI-8-4-15���SUMMARY

                                                                  



	REVIEW:                                         T-FOI-8-4-16



	Public Information/Media Interface

	*  Public Information 	

	*  Interfacing with Media

	*  Media Releases

	*  Public Information Officer (PIO)

	*  Company Officer as PIO



	REMOTIVATION:



	The media provides the fire service with the potential to positively market our mission and purpose.  The fire officer should view the media as a positive enhancement tool to be utilized to meet this objective.



	ASSIGNMENT:



	1.	Prepare media release about an incident responded to during the preceptorship.



	2.	Students should fill out Keirsey Temperament Sort for Session 9.



=================================================================



	EVALUATION:



	Collect, grade, and/or discuss homework from session 7.
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